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BUELLTON

VISITORS BUREAU

» Progress Report for July 1,2014 — December 31,2014



Overview

»  The Buellton Visitors Bureau continues to market Buellton as a destination within the Santa Ynez Valley as a
place to Eat, Stay, & Play. By partnering with other agencies on a regional and state level, we have been able
to market to a larger audience going beyond the borders of our state and country.

»  The majority of our marketing takes place in the form of print, digital, social media, and trade shows.
Through these means, we are able to follow and track our efforts and develop a sense of ROI.

»  TheVisitors Bureau also continues to offer sponsorships for events taking place in and around Buellton
which provide for overnight stays. Donations were also made to specific projects for promotion or
economic development of the City.

»  TheVisitors Bureau continues to belong to organizations within the tourism and economic development
industries in order to stay relevant and involved in the changing trends. As a member, we are able to take
advantage of cooperative advertising opportunities that may arise allowing us to promote our City. We
have seen an increase in traffic and a great deal of interest from developers who wish to come to Buellton.

»  We take great pride in what we do and appreciate the opportunity to market Buellton and promote
economic development for our City.



Budget vs Actual

» See separate attachment for budget details. The budget
shows Profit & Loss Budget vs. Actual for the fiscal year:
July 1,2014 — June 30, 2015 which includes expenses paid
in January, 2015 as well.



Visitor Traffic
Our visitor traffic at the visitors center is on the rise. More people are JU|Y |- Dec 31.2014
- ’

becoming aware of our location and find the information we provide very
helpful. We see visitors from around the globe and enjoy sharing our

community with them and helping them with travel plans during their stay. 2230 Walk-Ins
We also receive leads from our print ads in the Yosemite Journal which we 90 Call
respond to with a packet of information as well as add them to our email alls
list.
345 Mailings

Visitor Bags are assembled for groups staying in our local hotels and RV
Resort upon request. This is a nice way to welcome visitors to our area .
and offer some information and maps that may assist them during their stay. 596 Visitor Bags
Upon request, we will meet the group and tell them a bit about our area

and answer any questions.



Website Analytics www.VisitBuellton.com

Top 5 Countries Top 5 Pages Viewed
- USA - Wine Tasting
- Brazil - Calendar
- Canada - What to Do
- UK - Dining
- India - Lodging

12,465 Users ~ 85% are New Visitors
26,755 page views



Social Media #VisitBuellton

We are putting together a sweepstakes for Facebook in the upcoming months and
plan to increase our reach and followers at a more rapid pace.

» Facebook —VisitBuellton 778 likes
» Twitter - @VisitBuellton |13 Followers




Member Dues & Subscriptions

» Central Coast Tourism Council, CCTC (A regional tourism organization formed for the
purpose of marketing the entire region to a broader base and overseas market. Being a
member of the CCTC allows us to network with other leaders in the industry, participate in
cooperative marketing campaigns, be a part of the bigger picture-that being the California
Central Coast, and participate in international trade shows & Fam tours.)

»  Western Association of Conference & Visitors Bureaus, WACVB (This association serves more
than 140 member bureaus in the Western United States and Western Canada. WACVB is an
educational resource for professionals in the convention and visitor industry. New to this
organization, it has been a great resource for information and network of industry leaders and
peers.)

» International Council for Shopping Centers, ICSC (This has been a very valuable organization
to be a part of. The ICSC is “The” place to meet up with the movers and shakers in the retail
world. The conventions and conferences allow us to put Buellton out there in front of these

decision makers.)
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CENTRAL COAST




Sponsorships / Donations

Sponsorships Donations
» Wine Bloggers Conference » SYV Botanic Garden
» WACVB CEO Forum » SYV Rotary for 4 of July Fireworks
» Harvest Blues Festival Show
- : » CCTC Canadian Traveler Give-Away
> S!deways IOAnnlversary. (Hitching Post )
» Sideways Map partnership
» RV Show Wine Tasting event

The Visitors Bureau has allocated funds for sponsorships and donations. We are proud to be
able to offer our support to these events that bring visitors in from out of the area. We have
also participated in the Sideways 10 promotion which was a cooperative effort of the
surrounding CVB’s and Vintner’s Association. We offered a wine tasting along with a
presentation at the RV Show and donated wine for a sweepstakes give-away in partnership
with the CCTC. Donations were made to the Botanic Garden as they were working towards
a matching grant for ongoing projects at the garden and a donation was made to the SYV
Rotary club for their annual July 4® Fireworks show which attracts many visitors to our area.



Economic Development

We continue to work with the City and Kosmont Co. on economic development in
Buellton.

We updated and printed more Buellton maps. These are very useful to our visitors
and we distribute at the local hotels, gas stations, restaurants, and visitors center.

We continue the banner system on the light poles along the Avenue of flags and
Hwy 246 to welcome visitors and announce holidays and events.

We are still in the process of working on a Banner Pole system that will go over
Hwy 246, just west of Ballard Canyon. This will allow the City and other
organizations to hang banners announcing events and other public announcements.
We hope to complete this by the end of our fiscal year.



Print and Digital Pieces used for Advertising
Web Ads, Co -op promos, Rack Cards
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Canadian Traveler, RV Show program
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ISITBUELLTON.COM |

Load up the RV and head to Buellton. If you haven't explored this unique Central Coast
city, then you must add it to your bucket list of trips. Located in the heart of the Santa Bar-
bara County end smack dabin the middle of Santa Ynez Valley wine country, this small town
is & great place to set up camp and explore.

PASAN FRANCISCO The uniqueness, hidden gems, and niche industries of Buellton offer an arrsy of things
to doand see. Home of the movie Sideways. Figueroa Brewing. Ascendant Spirits,
Hitching Post Il Mendenhall’s Museum, Ostrichland and more, Buellton prides
; itself with the eclectic mix of award winning businesses.
"\ Nearby towns and attractions, such as Solvang and the Chumash Casino are
. just a couple more reasons to visit

Mast of these businesses are located within walking distance to
*‘;}ELLTON Flying Flaga RV Resort, a dastinaion RV rasort. Hare you wil find
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Booth Displays, Yosemite Journal,
SYV Destination Guide, Billboard Vinyl
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Advertising Publications
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Web & PR

We contracted with two new firms this year to assist with search engine marketing and optimization (SEO,
SEM), as well as, press release distribution.

We have used Madden Media for two months for SEO & SEM. The following is a summary of those two
months:

November — 139,205 Impressions / 1,643 Clicks / 1.18% CTR
December — 119,767 Impressions / 2,103 Clicks / 1.76% CTR

We will be working with this company on a Facebook promotion very soon.

We are working with Meltwater Press for press release distribution. With their system we have access to a
broad database world-wide and we continue to learn the system and create distribution lists for our releases.
Below is a chart showing the hits and interests we received in the first half of our fiscal year.

Tourism Activities
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Trade Shows

4

We purchased a new backdrop and tablecloth for our booth
display which continues to brand Buellton with the Eat, Stay, &
Play tag line.

We attended the California RV Show in the Fall in partnership
with Flying Flags RV Resort. The show drew more than 35,000
people and direct results were reservations at Flying Flags. We
were also invited to do a presentation on our area along with
a wine tasting. This was a great opportunity to talk more
about Buellton and the surrounding area along with Flying
Flags RV Resort amenities.

We will be attending LA Travel & Adventure Show Coming Up
in February which is a consumer, leisure travel show.



Winter Fest

Winterfest was a partnership with the
Buellton Rec. Center, Buellton Chamber
of Commerce, Buellton Historical Society,
and the Buellton Visitors Bureau.

Over 300 people enjoyed the Breakfast
with Santa in the morning and over 400

Burumon CraMBER oF CommERCE & VisiTors Bureau
Buertron Rec Center ~ Bueriron Historicar Sociery

SUNDAY DECEMBER 7 2014~ALL DAY

BREAKFAST WITH SANTA 9am-Noon People enjoyed the evening on the
Buellton Rec. Center General Admission $12 .
Childeen 10 and under FREE - includes breaifast, Avenue with snow, vendors, food,

# beer/wine/spirits, the light parade, and

CONCERT, COOKIES, & COCOA 4:30-6:00 PM
Buellton Rec. Center FREE

5 the tree lighting. This event has grown in
O ik 2:30°8:00 PM attendance and is enjoyed by locals and
Food Trucks - Vendors - Beer - Wine - Spirits . . .
LIGHT PARADE 6:00 PM visitors alike.

Mobile Light Parade starts at Jonata Middle School and ends on
the Avenue of Flags for the Tree Lighting (See map for route.)
To participate in the parade, log onto www.buellton.org or
www.buelltonrec.com and complete an entry form.

BUELLTON CHRISTMAS TREE LIGHTING 7:00 PM
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